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This project is aimed to test and identify students’ proficiency on covered topics in practice. Students are going to set small groups of at least 3 people and will be asked to choose a publicly traded business to analyze and report on.  Each group will prepare a formal written report as well as oral presentation. Groups must find an organization (public, non-profit or business) and evaluate its recent marketing issue and analyze that issue on the basis of the materials covered in our course.  
Report

The reports should provide details on the company’s history, products, competitors, financial and information.  In the financial information section, please include copies of the company’s financial statements, and financial situation. You can also report on other issues the company is experiencing as they relate to topics covered in the course.  (Please cite references used.) 

All reports should be double spaced, typed reports with one-inch margins and at least 4 pages long (not including the financial statements).  Please include each group member’s name, instructor’s name, the course name, the date of the presentation, and the name of the company you chose on the cover sheet of your report.     

Term Project Presentation

The final presentation should provide an overview that will be of interest to students.  Material can draw from any or all of the research accomplished during the term, plus additional information that is relevant to the industry. The presentation may include props, handouts, videos, pictures, transparencies, cartoons, games, performances, treats, or other creative ways to convey the facts and feel of the case. A PowerPoint presentation is required.  Each group will have approximately 15 minutes to give their presentation and answer questions and all group members are expected to participate in the presentation.  The report shall be submitted at the conclusion of your report.  
Dr. Erlan Bakiev

